CAMP COOLAMATONG - SIMPLE BRAND GUIDELINES

Logo Colour Variations

The core colours are as shown. Where developing promotional materials, try to stick with the The logo may only be used in the following colour variations.
colours in the colour palette below.
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In order for colours to retain their \{ibrancy, The clear space around the logo should be approximately the
please ensure to use the RGB verspn of the height of the capital ‘C’ letter in the word ‘Coolamatong’.
colour any time you are working with the

PANTONE® 2171 PANTONE® 3533 Coolamatong brand in a digital space.

RGB 59 /160 /255 RGB 0 /230 /171
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Typog raphy Minimum size 40mm

This is an example how copy should be treated in printed documents, although note there is flexibility.
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This is the body copy paragraph.
This is an example of a bullet point.

w less than 40 mm.
Body: Montserrat Regular, 9pt font size, 12.5pt leading /—\
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